
luain..... with av.r.,. ,ro•• r.c.ipt. of ~r. thaD '1
million wer••ix ti..... c~on &aDDi ov.rall U.S.
bu.in..... than &mODI Hi.panic-oYD.d ent.rpri••••

The av.r.,. aDDual ,ro•• receipt. for all U.S. bu.in•••••
in 1982 w.re nearly nine time. a. hi,h a. for Hi.panic­
own.d ent.rpri.... However, there were considerable
differences aaong minority subgroups in average receipts,
as shown in Figure 15.

Hi.panic bu.in..... were more likely to have annual
,ro•• receipt. below '25,000; more than two-thirds of
Hispanic businesses in 1982 had gross receipts below
this level, compared to about three-fifths of all
U.S. businesses.

Service., followed by retail trade, were the mo.t common
cat.,ori•• of bu.in••• ent.rpri•• for the overall u.S.
population •• well .. for Hi.panic., but Hispanics were
a good deal more likely to operate services or retail trade
establishments, and considerably less likely to be
engared in finance, insurance and real estate, wholesale
trade, manufacturing, or mining.
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These comparisons make it clear that Hispanic businesses are not yet
comparable to other u.s. businesses in such characteristics as size and legal
form. The only Hispanic subgroup which has business ownership characteristics
similar to those of overall u.s. businesses is the s..ll subcroup of Other
Hispanics, whose firms have average gross receipts of more than $450,000 and
include a significant proportion of enterprises which are not sole proprietor­
ships.
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IV. 'AC'rOlS APnCTING HISPANIC IUSIIfISS OVRIISBIP

A. ludn••• 'oration, Growth, and Survival

Analyses of business ownership typically consider three stages in the
business cycle: business foraation, growth or expansion, and termination.
Unfortunately, research on Hispanic business is extremely limited; the Bureau of
the Census did not begin its surveys of minority-owned businesses until 1969 and
did not make them a part of its regular economic censuses until 1972. Industry
coverage increased in 1977 and improvements were made in the survey methodology
in 1982, so comparisons over tiae are inexact. As a result, only rough data are
available concerning changes in the total number of Hispanic businesses; the
surveys as published provide no information on when businesses were formed, or
on their survival or growth rates. Vhile some estiaates have been done by
matching Hispanic businesses from the 1977 and 1982 Surveys, there is no
information on the number or proportion of Hispanic businesses which were formed
after the 1977 Survey but failed before the 1982 Survey. Thus estimates of
Hispanic business formation and failure rates exist but are imprecise.

It is generally believed that Hispanics have lower rates of business
formation and expansion and higher rates of business failure than Vhlte
non-Hispanics. This general conclusion is supported by the severe under­
representation of Hispanics as business owners, compared to their percentage in
the population, as indicated both by the economic surveys and by self-employment
data from the 1980 Census. Available analyses suggest that the principal reason
for low rates of minority business participation is probably low rates of
business formation rather than high failure rates. A Minority Business
Development Agency (KBDA) report (Chen and Stevens, 1984) used the 1972 and 1977
minority business surveys to estimate that the annual business formation rate
for Hispanics was 17.2%, compared to 16.6% for all minorities; no comparable
data were available for non-minority business formation.

Data on failure rates are also incomplete. Some researchers have
reported much higher failure rates for low-income entrepreneurs than for those
with greater financial resources. The 1984 MBDA report found that annual
a~erage failure rates were very similar for all minority entrepreneurs, and that
these rates were lower than expected; the reported annual failure rate for
Hispanic businesses between 1972 and 1977 was 13.9%, compared to 12.7% for all
minorities. Since the average failure rate for all u.S. businesses is about 8%
per year, this report suggests that minority businesses may be about 50% more
likely to fail than all u.S. businesses, and that Hispanic businesses may be
almost 75% more likely to fail.

B. Obstacles to Hispanic Business Development and Survival

Factors negatively affecting minor!ty business formation and survival
have been studied more extensively, especially in the past 20 years. Most
analyses focus on the importance of two factors: access to capital and the
entrepreneur's business management skills and experience. A third factor
sometimes considered is individual personality traits; however, this is
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difficult to assess, and there is little evidence that Hispanics or other
minorities are more or less likely than other population groups to possess these
characteristics.

It is widely recognized that a major problem in Hispanic -- and indeed,
all minority -- business formation and survival is lack of access to investment
capital. Much has been written about the reluctance of aainstream financial
institutions to finance high-risk small businesses, especially those located in
inner cities or economically depressed small towns. Capital is particularly
hard to obtain for rural businesses in such areas as the U.S.-Mexico border
region. High interest rates during the early 1980s further discouraged use of
available sources of capital, and contributed to business failures.

There is also evidence that many minority-focused investment capital
programs and entities -- including Minority Enterprise Saall Business Investment
Corporations (MESBICs), corporate social invest.ent progr... , and many public
loan programs -- have underserved Hispanics. Recent data on federal programs
such as the 8(a) set-aside for minority businesses indicate reductions in total
program activity and in benefits to Hispanic firas. Hispanic contracts under
the 8(a) program were down by about 10% -- or $79 million -- in 1986 (HALlO,
1987); about two-thirds of federal contracts with minority firms come through
this program. Hispanics received just 0.4% of all federal contracts in 1986.
There is anecdotal evidence of increased efforts by soae aajor corporations in
the area of minority purchasing, but hard data are made available by only a
limited number of companies.

Clearly, lack of access to investment capital from institutional sources
is a major problem for aspiring Hispanic entrepreneurs. However, equally
important is a lack of capital from personal sources. It has been estimated
that minorities in the United States control less than 1% of the nation's
investment capital (Hansen, 1981), yet most capital for saall business foraation
comes from the individual owner and from family members. I.ployed Hispanics
earn the lowest wages of any major population group; in the first quarter of
1986, Hispanic workers 25 and over had median weekly earnings of $250, compared
to $277 for Blacks and $355 f~r Vhites. Hispanics also tend to have very low
net worth. Thus they often lack access to this critical initial capital. This
is one reason why Hispanics tend to establish the kinds of businesses which
require little initial capital; unfortunately, such businesses -- primarily
services or retail stores -- also tend to remain small and to have high failure
rates.

The second key factor related to business formation and success involves
the knowledge, skills, and experience of the entrepreneur. Hispanics are at a
disadvantage here for several reasons. A major problem is that they have the
lowest average educational attainment of any major population; in 1985, the
median number of years of education completed by Vhites 25 and over was 12.7
years, for Blacks 12.3 years, and for Hispanics 11.5 years -- or less than high
school graduation. Those who do complete high school and enter college are
somewhat less likely than Vhites to major in business or management as
undergraduates, and as of 1980 only 9% of Hispanics who received master's
degrees got them in business and management, compared to 15% of Vhites.

25



The 1984 MBDA report noted that minority entrepreneur. who .tart
traditional busine•••••uch as retail trade and .erviee fi~ typieally have
relatively limited education, and their busines.es tend to generate low
earnings. On the other hand, the much suller number of minor! ty entrepreneurs
who start other kinds of busines.es tend to be younger and better educated, and
to enjoy higher earnings. Other r.searchers have reported that Hispanic
business owners with high educational levels tend to have higher self-employaent
earnings than other minorities.

In addition to limited education, past employaent discrimination
has limited Hispanic opportunities to gain management experience through
responsible positions within the private sector, and such discrimination still
exists, although at a somewhat reduced level. In 1985, only 12.6% of Hispanics
were employed in executive, administrative, managerial, and professional jobs,
compared to 14.4% of Blacks and 25.1% of Vhites. Several studies of the
earnings gap between Hispanics and Vhites have found that when education,
experience, and other id.ntifiable variables are controlled, ethnicity alone
appears to account for a considerable proportion of these vage differences.
Compounding this problea, a lack of Hispanic role models who are business owners
or corporate officials within most Hispanic co..unities means that young
Hispanics often do not consider entrepreneurship to be a realistic career
option, and are not encour..ed to seek the kinds of jobs which would yield
experience to prepare thea for business ownership.

Lack of appropriate experience is widely believed to both discourage
business formation and increase the likelihood of business failure among
Hispanics. Skills in man.....nt and marketing are particularly important. The
Small Business Administration has estimated that more than 90% of small business
failures result from management problems.

Fratoe has sUlgested another way of lookinl at minority business
ownership. He believes that nationality group differences in business
participation can be explained partly through a sociological approach, which
considers not just the individual but also the minority co..unity. This
approach recognizes that Hispanics and other minorities lack the kinds of strong
self-help networks which traditionally provide infor_l support and advice to
new business owners, as well as helping to assure them a natural market for
their goods and services. For example, few Hispanics have family ..mbers or
close friends who are busine.s owners and can serve as role models or provide
advice to new entrepreneur; similarly, few Hispanics have the opportunity to
receive training in a family member's business. Few Hispanic community
organizations exist which can prOVide investment capital, and there are few
financial institutions owned by Hispanics which might be expected to look with
particular interest upon Hispanic business ventures. Vhile some Hispanic
communities do place high value on frequenting Hispanic-owned establishments,
this is by no means universal. Thus a number of community factors appear likely
to discourage -. or at least fail to encourage -- Hispanic business ownership.
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V. ~WI~S

Data available from the 1982 Survey of Hi'DlQic-Oyp.d BUline's
Interprises clearly indicate that Hispanics -- especially Puerto Ricans
remain severely underrepresented as business owners. Vbile there has been some
growth in Hispanic-owned businesses, Hispanic entrepreneurship would have to
increase at least 300% for Hi.panics to be .qually repres.nted as business
owners. The proportion of Hispanic businesses which have employees has
decreased since the 1977 Survey, and average gross receipts have not increased
enough to keep up with inflation. Moreover, a very large minority of Hispanic
businesses are so saall that they represent at best an income suppl...nt for
their owners, not a full-time occupation.

Factors affecting Hispanic business ownership remain only partially
understood, but it is clear that lack of access to capital reaains a critical
problem, and that such ..jor comaunity problems as inadequate education, which
negatively affect other life opportunities, also discourage business ownership.
Business ownership is one of many avenues towards economic equality for
Hispanics. Improve.ents in educational attainment and employment status will
positively affect Hispanic business ownership by increasing the pool of
qualified potential entrepreneurs within the Hispanic community. In addition,
specific initiatives are needed to increase access to capital, improve
management skills and opportunities, and provide increased markets for Hispanic
firms.
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fXEcutioE 8ummarg
The "mass media" wields power that shapes Americans' altitudes toward each other and the world.

Unfortunately. the media's approach 10 Hispanic Americans - who constitutc ar lea.~r nine percent of the
U.S. populalion - has been largely unscrulinized by the media itself. the federal government. or other
independent groups. The following report describes the lreatmenl of Hispanics in the media, assesses the
impact of that treatment. examines the challenges the current situation presents. and suggests recommenda­
tions for ensuring that the media provide accurate and sufficient representation and portrayals of Americans
of Hispanic descent.

TrEatmEnt of Hispanics in thE nEdio
The first section of this report describes the findings of studies on the lrealment of Hispanics in the

media. Overall. this research has produced remarkably consistent findings. revealing that:

.:. Hispanics are almost invisible in both the entertainment and news media.

•:. When Hispanics do appear, they are consistentl~' and uniformly portrayed more
negatively than other racial and ethnic groups.

To millions of Americans whose principal views of Hispanic Americans arc shaped by what they see on
the television screen, the nalion's second largest cthnic minority is essentially "out of the picrure."

ThE Impact of UndErreprEsmtotion and nfgotiuE fortrayols
The second section of this report assesses how media treatmel1l of Hispanics contributes to a nega­

live Image of Latinos within the broader society. Through an extensive review and analysis of relevafil
research. this section concludes that:

.:. While media scholars disagree about exactly how societal perceptions of minorities
are shaped by the media, they generally agree that underrepresentation and nega­
tive portrayals of such groups are harmful to these groups' public image.

•:. Non-Hispanics are lallely ignorant of the condition of Hispanic Americans and tend
to hold negative views of Hispanics that are inconsistent with the facts. Moreover,
these public perceptions are remarkably similar to stereotypical media portrayals
of Hispanics.

•:. Negative stereotypes - which the media reinforces - directly contribute to actual
discrimination against Hispanics.

•:. The media's treatment of Hispanics undermines the ability and likelihood that the
general public and polic~' makers will identify public policies that address Hispanic
concerns, and undercuts support for such policies.

•:. The media may contribute to negatiye self-images within the Hispanic community,
particularly among Hispanic children.

[hallEnges
The third section of this report examines the ways in which powerful institutionalized conditions.

both within and outside the media establishment. contribute to the problem. This section concludes that:

NCLR • Dllt of the Pictllre Ihspanics in the Mcdill i



+ Hispanics are underrepresented in employment in ever~' media industry, and are
particularly absent in positions of power.

+ "Watchdog" institutions, including those within the media, independent public in­
terest groups, and government agencies have all failed to demonstrate a sustained
interest in monitoring the treatment of Hispanics in the media.

IECommEndations
Assuring accurate. sensitive. and proponional ponrayals and news cover.tgc of Hispanics will

require a multi-faceted. comprehensive. long-term program involving the government. the industry. and the
Hispanic community. Some of NCLR's recommendations for the various sectors with influence over the
media are listed below.

(- Congress should hold hearings to help call public attention to the problem-. In addi­
tion, Congress should con.~ider additional legislation to address the issue.

.:. The FCC should revise and strengthen its felulator~' standards. The FCC should
also impose severe fines and other penalties on licensees found to have violated equal
opportunity guidelines.

-:. The U.S. Commissifm on Civil Rights should (.'onduct a comprehensive study of me·
dia portrayals of minorities and women.

.:. The Equal Employment Opportunity Commission should place a high priority on
the media.

•:. The Corporation for Public Broadcasting should aggressively seek out, produce,
and promote high-quality Hispanic programming.

-=- The National Endowment for the Arts and the National Endowment for the Hu­
manities should increase support for media-oriented Hispanic-focused projects.

-=- The federal government should increase the proportion of scientific research fund­
ing allocated to Hispanic-oriented media research.

B. IECommEndations for thE IlEws ond fntErtoiolREnt Industria
All secttH'S of the news and entertainment industry should voluntarily adopt - and
widely disseminate - a set of principles tH' code of ethics that commits the industry
to promoting equitable, accurate, and sensitive portrayals of Latinos and other mi­
norities.

The industry should adopt clear plans and strategies for hiring and promoting Lati­
nos and other minorities.

,
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+ Industry trade associations should increase cooperative efforts with Latino and/or
minority caucuses of the various labor guilds and professional associations, and di­
versity claWieS in standard collective bargaining IIreemenfs should be enforced more
vigorously.

The entertainment industry should provide increased support for education and
training programs for promising Hispanic actors, producers, writers, and directors.

The entertainment indu.c;try should provide increased support for Hispanic inde­
pendent and community-based entertainment projects.

Each segment of the news industr.v should conduct a periodic self-assessment of its
coverage of the Hispanic t.'ommunitJ and should develop more effective internal
mechanisms for monitoring the comprehensiveness and accurac.v of its news cover·
age.

L IECommmdations for thE Hispanic [olllRunitg

+ Local community organizations and other Hispanic leaders should expand their
advocacy agendas to include a media focus.

Hispanic-owned businesses and Latino elected and appointed orrlCials should use
their innuence to promote more accurate and sensitive media portrayals of Latinos.

NCLR ·0111 ofthe Picture. HU1Janics in the Media ttt



forEword
For as long as Ican remember. Hispanic community leaders have believed that media ponrayals of

Latinos are damaging not only to their own community. but to American society at large. For many years
these concerns were largely ignored, perbaps because advocates lacked the hard evidence to suppon these
claims. or because it was assumed that Latino issues had been redressed as pan of the media's response to
similar arguments put Conh by African Americans and women. or because Hispanics were perceived to lack
the political or economic clout to effectively press their claims.

The persistence of this problem in the face of the Latino community's rapid growth and increasing
political clout demonstrates that reversing the situation is likely to be a formidable and long-term task. This
refonn effort has been and will continue to be hampered by the media's dismal Hispanic employment
record. This process is likely to be complicated funher by the rapid transfonnation and decentralization of
the media industry, the growth of cable television and the concomitant proliferation of TV channels. the
advent of the "information superhighway:' and the growth of the practice known as "narrowcasting" to
highly segmented audiences will all tend to increase the number of "players" whose cooperation will be
necessary to improve the media image of Latinos.

However. there are reasons for optimism. First. as this report demonstrates. the evidence docu­
menting the scope of the problem and its pernicious effects on all Americans is increasing: this evidence
cannot easily be ignored or dismissed. Second. although much more progress remains to be made in this
regard. Hispanic political and market clout is growing. In 1992. for example. the membership of the Con­
gressional Hispanic Caucus grew by 50%. and four Latino Representatives now sit on the House Appropria­
tions Commillee. Increasingly. major corporations. who have been at the forefront of the effon to develop
specialized marketing strategies targeting Hispanics. are beginning to understand their obligations to also
examine the programming their advenising dollars are supponing. In addition. Hispanic-owned firms are
becoming increasingly imponanl in the nation's economy. and as sources of the advenising revenue which
suppons much of the media progr.unming we sec.

Third. there is a small but increasingly innuenlial cadre of Latinos within and on the periphery of
the entertainmenl industry itself. Notwithstanding the media's unacceptable employment record. there is a
growing presence of Hispanic journalists. actors. directors. producers. and others who share a deep commit­
ment to reConning the industry from within. This activism within Ihe industry is increasingly being matched
by Latino organizations. For many years. professional associations like the National Association of His­
panic Journalists. advocacy groups such as the National Hispanic Media Coalilion. and nonprofit produc­
tion companies such as the National Latino Communications Center. have worked hard to establish and
promote a Latino-focused media agenda.

Although we have been interested in media issues for many years. this report represents the first
step in a major new National Council of La Raza media refonn initiative. As a pan of this initiative. we
intend to stimulate. carry out. and commission new. comprehensive research efforls to further document the
scope of the problem. and 10 begin to assess previously neglecled areas of Ihe industry including the print
media. public radio and television. cable television. and rddio.

We intend to encourage responsible corpomlions 10 hold the industry accountable for the progmm­
ming their advertising pays for - which. after all. is supported by the Hispanic community through it'i
purchases of the goods and services produced by these corporations. We imend to vigorously advocate for
the government 10 uphold its responsibility in Ihis maller - 10 expose the panern of discrimination against
Hispanics through repons and hearings. to deny licenses to and impose penalties against those who have



demonstrated their unwillingness to take steps to resolve the problem. and if necessary to press for new
legislation to require equity in programming. Mast imponantly. we intend to infonn our own community of
the situation. to help ourselves become more educated consumers. to understand that we need nOI acceplthe
situation but can lake posiljve steps to induce refonn.

Founh. I am optimislic because Iknow refonn can occur. Like many Americans. I have seen wilh
my own eyes. and heard wilh my own cars. how media coverage of African Americans and women has
improved in lhe last three decades. I have seen how slcreolypes Iikc lhe infamous Sleppin' Felchil have
been replaced by The Cosby Sho... ·. Like otherAmericans. Jsallransfixed before my television. week after
week. by the Public Broadcasling Service documentary of lhe Black civil righls movemenl. Eyes on Ihe
Prize. I have seen and read how media ponrayals of women and the family have similarly evolved over the
lasl lhree decades. I understand that the media's coverage and trealment of these groups is still far from
perfeci. bUI no one can deny the progress that has been made. J wouJd nol be honesl if J did nol admillo
some frustration thai the progress in improving media ponrayals of these groups was not accompanied by
similar improvements for my own community. However. I take comfon in the knowledge that while my
colleagues in the civil righIs movemenl have helped 10 show lhe way. it's now our tum.

Finally. I am optimislic because of my conviction thaI refoon is not only possible. it is inevitable.
Imay not be a media expert. but Ido know lhat the media. like every other sector of the American economy.
respond to the bonom Jine. Hispanics are not only among this country's fastesl-growing population groups.
we are already among the nation's greatest consumers of the media. Over time. as our community "votes
with ils eyes and ears:' the media will either be refonned or il will be replaced. replaced by new entenain­
ment and news formats. by new programs. by new networks. thaI portray Latinos as we truly are ­
hardworking Americans who care about their families. Iheir neighborhoods. and lheir couDlry.

Raul Yzaguirre. Prcsidenl
National Council of La Raza
July 1994



I. TnatlllEot of Hispanics in thE nEdia
A. IlUfrifUl

The ''mass media" - an almosl undefmable mix of television news and entertainment, feature
mms, and print materials ofall kinds - constitutes an enonnous "socializing force" in today's society. The
media wield power that shapes Americans' attitudes toward each other and the world. Unfortunately. the
media's portrayal of Latinos* - who constituted at least nine percent of the 1990 U.S. population and are
projected to become the largest minority in the country early in the next century - has been largely
unscrutinized by the press, the federal government, or by other independent groups. Given the growing
importance of the Latino population. and recent policy debates about the effects of violence in the media on
society, it is appropriate that the media's treatment of Hispanics be carefully studied and assessed.

Until very recently, relatively little research has been conducted on the treatment of Hispanics in
the media. However. the number of such studies is growing. and existing research has produced remarkably
consistent findings. These studies. described in the following section of this report. reveallhat:

+ Hispanics are almost invisible in both the eatertainment and news media. Hispanics
are virtually absent as characters in the entertainment media and as correspondents and
anchors in news media.

+ When Hispanics do appear, they are consistently and uniformly portrayed more
negatively than other race and ethnic groups. Latinos are more likely than other groups
10 receive portrayal in the media lhal reinforces crude and demeaning cultural stereo·
types. Positive media portrayals of Latinos are also uncommon.

Although most of the research described and analyzed below refers to the television medium.
similar studies covering feature films and prinl media are also included where appropriate. As this report
demonstrates. to the miJljons of Americans whose principal views of Hispanic Americans are shaped by
what they see on the television screen. the nation's second largest ethnic minority is essentially "out of the
picture."

8. AbSEnCE of ftispani[ rortrogals in thE nEdio

1. fntertainmEnt
In the late 1960s and early 1970$. spurred by the findings of the Kerner Commission that

criticized the role of the media in the race riots of the 1960s. a number of researchers began to systematically
study media ponrayals of minorities. Most of these studies focused on African Americans and women;
almost none included Hispanics. In the late 1970$. a few studies began to examine portrayals of Latinos.
These studies found thar, while both Blacks and Hispanics were underrepresented among television enter·
tainment characters. Hispanics were the least likely to appear in these programs.

For example. the Annenberg School of Communications' Cultural Indicators Project found that
belween 1969 and 1978 only 2.5% of prime time televtsion characters were Hispanic compared to 8.5%

• The term "Hispanic" is used by the U.S. Bureau of the Census to identify persons of Mexican
American, Puerto Rican, Cuban, Central and South American, and Spanish descent. Through­
out this report, it is llsed interchangeably with the term "Latino"
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who were African American. I Afollow-up Annenberg study of the 1977-1979 television seasons found the
proponion of weekend Black characters (6.5%) and Hispanic charncters (1%) significantly smaller than
those on prime time.2
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Similarly. in a three-season (1975-1978) study of fictional commercial television series characters.
researchers at Michigan State University concluded that "Hispanic Americans are significantly
underrepresented in the TV population." Out of a total of 3.549 characters. the study found only 53 Latinos
- or 1.5% of the total population of TV characters - with speaking roles. Hispanic American females
were especially scarce and no Hispanics appeared on Saturday morning shows. The study showed that in a
typical week of watching television (total of 21 hours). the average viewer would only see five or six
Hispanic American characters.3 In a decade-long (1971-1980) study of television's ponrayal of minorities
and women in drama and comedy drama. Brigham Young University researchers concluded that "the rela­
tively powerless 'other' minorities [including Hispanics] have become virtually excluded" from such pro­
gramming.4

While the number of African Americans on television has increased in recent years. Latinos are
still largely absent from the screen. The emerging research in the 19705 provided "ammunition" to groups
seeking to increase the number of minorilies on lelevision. As a result the number of African Americans on
television grew dramatically
in the 19805. By the 19905.
according 10 one study. the
percentage ofAfrican Ameri­
can characters seen on tele­
vision exceeded their per­
centage of the population.5

However. recent studies
document that the number of
Latinos on television and in
film remains persistently
small.

10%

The Center for Me­
dia and Public Affairs. a
Washington. D.C.-based pub­
lic interest research organiza­
tion. has monitored the pro­
ponion of Hispanic charac­
ters on TV over the years. In
Watching America. an analy­
sis of programming from
1955 to 1986. the Center revealed that Hispanics hover~d around the two percentage point mark of televi­
sion characters throughout the 3D-year period. Even more disturbing was the Center's finding that the trend
was going in the wrong direction. For example. the Center found thai the proporlion of Hispanics on
television had actually decreased from aboulthrce perceDl IIllhe 19505 to around one percent in the 1980s.~

According to more recent studies. this negative trend continued through the late 1980s and early
1990s. For example. in a 1992 study. Pitzer College researchers surveyed a week of network television
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The Stall:h for Di I't'Wry. )993.

Although NCLR's literature search did not reveal compre­
henSive research studies of feature film portrayals of HispaniCS.
fhe f1mited available evidence strongIy suggests that trends SimI­
lar to those found on television exist with respect to feature films.
For example. the 1993 Screen Actors Guild/American Federa­
tion of TeleVision and Radio Artists study found massive levels
of underrepresenlatlOn of HispaniCS in film roles. Accordmg to
the study. while White and Black performers are two percentage
pomts ahfladof their numbers inthe U.S. population. and ASlan/
Pacific Americans and American Indians are hired proporllon­
ately to their population size, the percentage of Latino/HIspaniC
performers hired is five percentage points below their propor­
lion of the U.S. populallon. The representation of Hispanic ac­
tors Would thus have to more than double for Latinos to be pro­
portionately represented In feature films.

programming during the fall of 1992. Out of 569
characters appearing in staking parts on ABC. CBS.
NBC. and Fox. Latinos accounted for just 1.6% or 9
of the 569 characteI'S.1 Another study covering aweek
of network.. Public Broadcasting Service (PBS). and
selected cable programming in the spring of 1992
concluded that "Hispanic characters are particularly
absent from commercial entenainment television:'
and that Latinos and other ethnic minorities "are prac­
tically excluded as actors. actresses. or even carica­
tures in mainstream commercial programs.·oj

The absence of Latinos in prime time ­
when TV viewing is at its peak - is even worse than
in the aggregate. In a 1993 study of minorities and
women in television from 1982 to 1992. the
Annenberg School found that Latinos averaged only
1.1 %of prime-time characters over the ten years of
the study. compared to 10.8% for African Americans.
Moreover. while the percentages for African Ameri­
cans have fluctuated over the ten seasons from 6% to
16%. Hispanics were within I% of the 10-season
average each year.9 suggesting that underrepresentation of Latinos on television wa.~ a chronic. essentially
pennanent condition over this decade.

The Annenberg repon funher noted that "people of color" make up less than five percent of the
Saturday morning program population. African Americans averaged 2.9% during the lO-year period. al­
though they reached 6.9% by the 1991-92 season. However. Hispanics are seen. on the average. only once
every two weeks (0.5 percent). The repon concluded that "despite changes in styles. stars. and formats.
prime-time network dramaric relevision presents a remarkably stable casl,"10 confinning the norion that the
absence of Latino ponrayals on Saturday morning programming during any single chronological time pe­
riod cannot be attribured to year-to-year variation.

Another method of a~sessing the presence of Hispanics "on-screen" is 10 measure Ihe proponion of
total roles - regardless of whether such roles ponray an identifiably ethnic character - which are held by
Latino actors. A 1993 study by the Screen Actors Guild (SAG) and Ihe American Federation of Television
and Radio Artists (AFTRA) documented highly disturbing employment pauerns covering all SAG-sanc­
tioned dramatic TV productions including episodic series. mini-series. and movies made for television.

According to the SAG/AFTRA study. Whites receive 82% of all roles (Whites constitute 76% of
the U.S. population). and Blacks hold 13% of roles (approximately the same as their proportion of the
general population). AsianlPacifics and American Indial'ls are underrepresenled by one percentage poinl.
However. Hispanics. who constitute at least nine percent of the population. receive only three percent of on­
screen roles: in other words. Latinos are underrepresented in on-screen television roles by a full six percent­
age points. 11 These data demonstrate that. in order to reach parity. Hispanic employment on-screen would
have to increase immediately by 300%!
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Over.tll. the available data conclusively demonstr.tte that. by every standard. Hispanics have been
severely and chronically underrepresented in TV enlenainment programming for nearly 40 years. More­
over. Latinos do not appear 10 have shared in the gains made by African Americans and women in recent
years with respect to increased representation as characters on television entenainment programs.

B. nEWS

Television viewers are presented with fewer news and public affairs programs than enter­
tainment shows; similarly. the reading of news-oriented print materials occupies a shrinking percentage of
the typical American's recreational or leisure time. Notwithstanding these trends. the extent to which ethnic
minorities are ponrayed in news and public affairs programs on television and in print is of vital interest to
society. News programs by definition are supposed to ponray reality. while much of the other media are
fictional in nature. Newspapers and television's public affairs programming help shape public opinion on
policy issues - and may have an even greater effect on views of policy makers. Finally. the nation's
"Founh Estate," which enjoys unique protections under the Constitution. has a correspondingly unique
ethical responsibility to assure equitable. accurate ponrayals of all minority groups in its news coverage.
Although there has been relatively little research on this issue. available data strongly suggest that the
mainstream news media have failed to assure such eguitable coverage.

As with television entenainment ponrayals. coverage of issues with Latino themes is extremely
rare in the broadcallt news media. The 1983 Project CASA study found that only 18% of television slories
and 17% of radio stories qualified as Hispanic-focused. Moreover. the vast majority of these stories focused
on crime and other "hard" news; less than 14% of lelevision and 4% 01 radio stories dealt with minority
social or economic policy issues. I:

Inadequate broadca'it news coverage of Hispanics is panicularly obvious when measured by the
number and proponion ofLatinos who appear on screen as correspondents. anchors. and other"newsmakers."
For example. Hispanics historically have been severely underrepresented as on-screen correspondents in
the broadcast news media. The landmark U.S. Commission on Civil Rights study. Window Dressing on the
Set: Women and Minorities in Television. found no Hispanics. male or female. among the 85 TV network
correspondents in 1976. 13

Nearly two decades later. it appears that the situation has improved only marginally. A 1992 Vista
magazine article reported on a study which found that, of all the television stories on network newscasts in
1989.91% were filed by White reponers. 5% by Black reponers. 3% by Asian reponers. and only I% by
Hispanic reponers. 'J The 1993 Annenberg study found that Latinos make up 1.5% of television network
"news deliverers," Le .. correspondents and anchors. a percemage lower than any other group studied. By
contrast. African Americans are 14.2 percent of news deliverers.'~

The print media do not appear to fare much beuer. While comprehensive. longitudinal research in
this area is panicularly scarce. anecdotal evidence strongly suggcsts that major newspapers frequently fail
to adequately present Hispanic perspectives in their coverage of the news. One early study of three daily
newspapers in San Amonio. a city which at that lime was almosl half Hispanic. found that Hispanics were
underrepresented in all categories of news coverage when compared with Whites of similar socioeconomic
status. The researcher noted:

The results of the study are similar 10 the findings of studies of media treat­
ment of olher minority groups. They indicate that the newspaper image of
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Mexican Americans in San Antonio is inaccurate. Mexican Americans are
not explicitly labeled. directly stereotyped. orotherwise discriminated against.
They arc neglected. At almost aU occupational and income levels they are
underrepresented in the news.l~

A 1983 Project CASA study examined local daily newspapers over a two-week period in six
southwestern cities in which Hispanics represemed 20% to 65% of the population. The authors concluded
that:

[P]rimary Hispanic coverage (Hispanics as the focus of the story) was well
below population proponions.... As for Spanish surname citations in news­
paper bulletins. if Mexican Americans are born. wed. and die in numbers
equivalenJ to their presence in the population. the newspapers don't repon it.
Such citations of Mexican Americans appear less than half as oftcn as His­
panic population proponions would predict. 11

Latinos also appear 10 be undeJTepresented in newspaper coverage of civil rights issues. For ex­
ample. an NCLR analysis of626 anicles on civil rights issues - an area in which one might expect Latinos
to be significantly overrepresented - in the NfW York Times and the Washington Post from January 1989
through November 1990 revealed that only.50. or 7.9%. even mentioned Hispanics. 1R

Even when print news coverage includes Latinos. it appears that this coverage is inadequate. Spe­
cifically. such coverage appears to focus on Latinos as "objects" of the news 10 be commented on by others.
rather than as "subjects" of the news who have an authoritalive or legitimate perspective to share. One 1980
study of six southwestern newspapers. for example. found that only one-third of the sources cited in stories
relating to Hispanics were themselves Hispanic.1q A more recent analysis revealed that about one-half of
idenlifiable sources cited in Hispanic-related broadcast news stories had Spanish surnames. 2tJ

The Annenberg School also examined the proponion of Hispanics on major network. news that are
eilher delivering the news. making news. or cited as sources or authorities. According to the study. Latinos
make up 1.5% ofall newsmakers. only 0.3% of news deliverers. and were not cited at all as sources. spokes­
persons. or authorities - by far the lowest proponion of any other group.21

Based on the available data. it appears that Hispanics are seriously underrepresented as on-air
correspondents and personalities in the broadcast news media. and perhaps in the print media as well.
Moreover. even when Latinos appear in the news. they do so very infrequently as expens. authorities. or
newsmakers.

L nEgotiuE fortrayals

1. fntutaiRlfnt
Not only are Hispanics severely undenrepresented in entertainment programming. those

that do appear in such programs tend to be ponrayed negatively. These negative portrayals fall into two
broad categories. The first category involves general "good vs. evil" or "successful vs. unsuccessful" roles.
On the one hand. Latinos are less likely than other groups to be cast in positive roles; on the other hand.
Hispanics are more likely than other groups to be portrayed negatively. The second category involves
characterizations that are stereotypical - often crudely and blatantly so.
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Although the fIrSt study to systematically examine
Hispanic television ponrayaJs was not published until 1980.
an impressive body ofevidence has emerged in recent years.
Using astandard research technique known as "content analy­
sis" (see box). a number of scholars have documented the
extent to which television entenainment programming tends
to ponray Hispanics negatively: these studies are described
below.

Content Analysis

One major study by Roben and Linda Lichter of the
Center for Media and Public Affairs analyzed a sample of
620 fictional entenainment programs involving 7.639 indi­
vidual characters with speaking roles from the 1955 through
1986 seasons. The study. published in 1989. found that only
32% of Hispanics on television from 1955-1986 were por­
trayed positively. compared to 40% of Whites and 44% of
Blacks. By contrast. 41% ofHispanics were poniayed nega­
tively. compared to 31 %ofWhites and only 24% of Blacks.22

Subtracting the percentage of negative characters from that
of posilive characters produced overall measurements of
"+20" for Blacks. "+9" for Whites. and "·9" for Hispanics.23

Similar findings were reponed in a 1993 study by
the Annenberg School of Communications covering the
1982-92 period. which grouped characters into simple "hero"
vs. "villain" categories. According to the Annenberg repon.
although positively valued ("good") characters outnumber
evil ("bad") by a factor of between two and three to one
overall. foreign. young. and LatinolHispanic men were found
to have the least favorable "hero/villain" ratios. 2A Citing its

20 year-old database of 21.000 total characters on television. the Annenberg School has found that for every
100 "good" White characters. there were 39 villains. yet for every 100 Hispanic "good" characters. there
were 75 villains. 25

Over the past several decades. scholars have been
able to refine both Quantitative and Qualitative me­
dia research techniques. grouped together under the
term "content analYSiS: to assess the subject con­
tent of media programming. At its mosl basic level.
content analysis Involves the Viewing of televiSion
programs (or reading of printed material) by tramed
"coders: and the recording of various Quantitative
and Qualitative observatIOns about such material 10

auniform manner. One aspect of such analYSiS con­
sists of "headcounts.· which can verify the numbers
of limes racial and ethnic groups appear on teleVI­
sion. Other Quantitative techniques involve the sys­
tematic classification of program content IOtO pre­
designed. discrete categories. e.g.. the social back­
groundS of characters and their functions in the story
piaL Another technique. used to assess the Qualita­
tive nature of program content. develops categories
and identifies illustrative examples based on com­
mon themes. symbols. and other program altributes
to specifically accommodate the research material.
Most of the studies cited in the preceding section
and thiS section are based on some combination of
each of these types of content analysis.

Not only are Hispanics ponrayed negatively in a traditional "good vs. evil" sense. they frequently
appear on television as stereotypes and caricatures. In the Michigan State University study covering fic­
tional programming over three TV seasons. Greenberg and Baptista-Fernandez found thaI "[Hispanic char­
acters are mostly] males. of dark complexion. with dark hair. most often with heavy accents. Women are
absent and insignificant. "2~ Based on this research. the authors concluded that. when cast. Hispanics tend to
wind up in stereotypical roles. "usually as crooks. cops. or comics."~:

Similarly. a 1992 University of Texas study e)t3JTIined a week of programming on the networks.
PBS. and selected cable outlets. After noting the severe underrepresentation of Hispanics. the study con·
c1uded. "If they [Hispanics] appear. they are mostly token or stereotypical charclcters in secondary roles
with few lines or with minimal contributions to the story plots. "2X
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